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PROFESSIONAL SUMMARY

· 8+ years of experience in consumer software and B2B advertising technology research, leveraging mixed methods (quantitative and qualitative) to drive strategic insights.
· Expertise in focus groups, interviews, participatory design, A/B testing, survey experiments, behavioral data analysis, and UX research to inform decision-making and enhance user engagement.
· Proficient in R, Python, SQL, and data visualization tools to extract, manipulate, and analyze large-scale datasets.
· Proven ability to collaborate cross-functionally with design, product, data science, and engineering teams to translate research into actionable recommendations.
· Passionate about uncovering deep consumer insights to drive innovation and shape compelling user experiences.

EXPERIENCE


Senior UX Researcher Advertising Products				      Feb 2024 – Current The Trade Desk, Los Angeles    
· Lead researcher on an AI-driven product initiative, defining and executing a research roadmap to optimize end-to-end user workflows during ad campaign set-up and troubleshooting.
·  Led human-in-the-loop research combining guided model training sessions, qualitative feedback collection, and participatory design to improve model performance and inform product integration. 
· Produced labeled training data, failure mode analyses, and user-driven integration insights that directly informed model iteration and readiness for broader release.
· Partnered with Product, Design, and Engineering to translate research findings into prioritized AI capabilities, guardrails, and workflow integration recommendations.
· Led global experimentation (A/B testing, conjoint analysis, surveys) for authentication and onboarding experiences, driving a +19.3% increase in successful entry and +32.8% improvement in funnel completion.
·  Synthesized behavioral data with rich qualitative insights (interviews, usability testing, feedback analysis) to improve omnichannel experiences, resulting in a 22% increase in feature adoption.
· Developed scalable research frameworks to evaluate feature adoption, reducing task completion time by 15% and increasing recommendation usage by 28%.
· Regularly socialize insights with senior stakeholders, influencing roadmap prioritization and product direction for the company’s ad experience.

UX Researcher II					                                        Jan 2023 – Feb 2024 The Trade Desk, Los Angeles    
· Designed and led qualitative and quantitative research programs to assess UX health, trust, and satisfaction across core platform workflows, improving ease-of-use metrics and raising user satisfaction to 4.5/5.
· Conducted semi-structured interviews, usability testing, and journey mapping to identify friction points, unmet needs, and moments of cognitive overload in complex advertising workflows.
· Led research on omnichannel adoption behaviors, informing targeting strategies and improving engagement across platforms.
· Evaluated usability of a new user management experience, identifying friction points and shaping design improvements prior to launch.

UX Researcher 								     May 2022 – Aug 2022
The Trade Desk, Los Angeles    
· Led the design and execution of a mixed-method research project that improved ad campaign recommendation acceptance by 12%, driving enhanced engagement with platform users.
· Conducted in-depth user interviews across multiple markets to gather qualitative insights on user behavior, preferences, and pain points related to ad campaign interactions.
· Implemented and analyzed a cross-country conjoint survey experiment to identify key factors influencing ad campaign recommendations, testing and validating the MVP for recommendation features.
· Collaborated closely with UX Designers and Engineers to translate research findings into actionable product recommendations, optimizing the platform's ad campaign system and ensuring alignment with user needs.
· Utilized data-driven insights to refine ad targeting strategies, contributing to a more personalized user experience and improved ad relevance across diverse user segments.

Quantitative Researcher Graduate Assistant 				     Aug 2020 – May 2022
University of Southern California.                 
· Designed and executed a cross-country A/B test that increased the subscription of local politicians to a NGO’s newsletter. 
· Developed the statistical analysis of public opinion estimates by running hierarchical multilevel models with the R package lme4 using complex survey from the European Values Survey and demographic data. 
· Matched, cleaned and managed sensitive data from the cross-national European Value Survey database and web scraped contact details other official European statistical data sources to feed into the hierarchical multilevel models. 
· Generated small-area poststratification frames (weights) using census data and the R package anesrake.
· Designed and implemented a cross-national survey on political elites’ attitudes towards environmental policies with embedded experiments in Qualtrics. 


Consumer Insights and UX Researcher			  	     May 2021 – Aug 2021
Ableton Inc, Los Angeles                                      
· Led consumer research to identify new market entry points and improve product reach.
· Conducted competitive analyses and benchmarking to inform product and marketing strategy.
· Collaborated with Product and Design teams to develop a mixed-methods research framework to improve engagement and usability of Ableton’s product.
· Collaborated with the design and product team in creating a mix method research framework to improve users’ engagement with the product. This included defining questions for a survey methodology and in-depth interviews and developing quantitative measurements for usability testing.  


Executive Research Associate Public Affairs 			     Oct 2017 – Jun 2019 Estudio de Comunicacion Consulting, Spain             
· Conducted in-depth research and analysis on public policy issues, through in-depth focus groups and surveys, identifying trends and actionable insights to support decision-making at the executive level.
· Designed and executed survey research projects, increasing stakeholder engagement metrics by 40% and informing strategies that improved public sentiment by 15% for clients.
· Led a data-driven stakeholder engagement project, achieving a 50% improvement in outreach efficiency by segmenting audiences and tailoring messaging strategies.
· Utilized predictive analytics to forecast public opinion trends, contributing to a campaign that achieved a 10% increase in public policy support.

Research Associate Public Affairs					       Sep 2014 – Oct 2017 KREAB Consulting, Spain              
· Conducted socio-economic research at KREAB Research Unit, analyzing trade and market growth trends in Spain; findings informed policy recommendations and regional business strategies.
· Designed and analyzed corporate reputation studies, utilizing surveys, focus groups, and interviews to assess brand perception, resulting in a 12% increase in stakeholder trust within six months.




SKILLS
Focus Groups, In-depth Interviews, Participatory Design, Causal Inference, A/B Testing, Surveys, Survey Experiments, Field Experiments, Qualitative Methods, Survey Data, Conjoint Surveys, Hierarchical Multilevel Modeling, Time Series Data, Sentiment analysis, R, Python, SQL, Stata, LaTex, Qualtrics, Gephi, UCInet, Tableau, Pendo, Dscout, UserZoom, Figma.


EDUCATION

PhD, Political Science and International Relations				             Dec 2023
University of Southern California, USA                     					     	 
	
MS, Economics and Applied Econometrics						 May 2022
University of Southern California, USA                                    				        	         

MA, Political and Corporate Communication 						  Jun 2015
Universidad Camilo José Cela, Spain    	                                					         

BA, International Relations 								  Jun 2014
Universidad Complutense de Madrid, Spain		              	                  		       

PUBLISHED RESEARCH


 “What Drives Politicians to Learn?” (American Journal of Political Science) (2023) 
· Experimental design to test which messages increase the participation of political elites in a global workshop on climate change. Used multilevel regressions with postratifications to generate public opinion estimates on environmental issues.

